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COMSATS INSTITUTE OF INFORMATION 
TECHNOLOGY, ISLAMABAD

Department of Management Sciences

    (Fall Semester 2005)

Course 
 

MGT 6133: Research Methodology (MBA III)

Course Instructor

Dr. Aurangzeb Z. Khan, Assistant Professor 

Course Venue/Timing 
Tuesday, Hall 113, 1800 – 2100
Course Description and Objectives
Information and Knowledge are indispensable tools for helping ensure the continuity and sustainability of any organization. They have to be acquired first and then assessed before they can be utilized in the decision-making process. This is where the usefulness of research methodology or business research lies. Through the application of careful scientific methods, and by using proven analytical and evaluative tools and techniques, corporate managers can acquire insights into issues which they can use to help them accomplish their organizational goals and objects, set correct priorities, adopt prudent strategies and approaches, handle risks and effectively and efficiently manage their resources. 

This course gives a comprehensive introduction to the subject of business research methods. Acquainting participants with all modern and universally applied research concepts, tools and techniques, and encouraging them to apply their acquired theo​retical knowledge to real-life situations are paramount course objectives.

Course Literature
Must-Read:

William G. Zikmund, Business Research Methods, 7. ed, 2002. 
Optional:
P.P. Arya & Yesh Pal, Research Methodology in Management: Theory and Case Studies, New Delhi, 2004.
Course Requirements and Expectations 
· 3 Quizzes (20-30 minutes duration, 5 marks each)  

· 1 Assignment (to be decided in consultation with the course participants)

· 1 Project Report (12-15 pages incl. annex and bibliography, 10 Marks) with individual presentations followed by discussions, comments, questions and answers

· 2 Sessional Examinations (1 hour each, conceptual-type questions, 25 Marks)

· 1 Final Examination (3 hours, conceptual and/or case study type questions, 50 Marks)

· Inquisitiveness, critical and analytical thinking, and hard work are expected from all course participants throughout the course. All classes will be con​duct​ed using PowerPoint slides which will be uploaded to a dedicated web​group (CIIT – Research Methodology) on the yahoo server. The group will contain additional supporting files and, ultimately, the pro​ject presentations of all the course participants. It is essential that course participants regularly read the prescribed course book from the beginning of semester. 
Course Outline

	Week 1
	Introduction to Research Methodology
Self-introduction by course instructor and students, review of course program and literature, methodology of teaching, expectations on course participants, definition of business research, benefits of business research and framework conditions, scientific method, global business information systems, sources of business information

	Week 2
	Basic Terminology / Issues in Research Methodology 
Brief recap of week 1 highlights, theories, concepts, propositions, hypotheses, business research types, planning and design issues in research 

	Week 3
	Ethical Considerations in Research  
Brief recap of week 2 highlights, ethical issues involved in planning, undertaking and evaluating research 

	Week 4
	Problem Definition and the Research Proposal 
Brief recap of week 3 highlights, defining a research problem, exploratory research, techniques of exploratory research, primary and secondary data and their advantages/disadvan​tages  

	Week 5
	Research Methods for Collecting Primary Data I
Brief recap of week 4 highlights, tools for collecting primary data – surveys and interviews and associated advantages / disadvantages 

	Week 6


	Research Methods for Collecting Primary Data I
Brief recap of week 5 highlights, tools for collecting primary data –  observations and experiments and their associated advantages and disadvantages

	Week 7
	Measurements in Research
Brief recap of week 6 highlights, measurement and scaling concepts, good measurement criteria, techniques for measuring attitudes, the questionnaire

	Week 8
	Sampling and Fieldwork
Brief recap of week 7 highlights, sample designs and procedures, statistical techniques used in sampling, fieldwork

	Week 9
	Analyzing Research Data - I 
Brief recap of week 8 highlights, preparing data for analysis, review of descriptive statistical tools and techniques 

	Week 10
	Analyzing Research Data - II
Brief recap of week 9 highlights, review of univariate statistical tools and techniques used in testing hypotheses with practical examples 

	Week 11
	Analyzing Research Data - III
Brief recap of week 10 highlights, review of bivariate statistical tools and techniques used in testing hypotheses with practical examples 

	Week 12
	Analyzing Research Data - IV
Brief recap of week 11 highlights, review of multivariate statistical tools and techniques used in testing hypotheses with practical examples 

	Week 13
	Communicating Research Findings
Preparing research results for reports and presentations


	Week 14
	Project Reports of Course Participants – Session I

Half the course participants present their project reports using multimedia visual aids 

	Week 15
	Project Reports of Course Participants – Session II

The remaining half of the course participants present their project reports using multimedia visual aids 
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